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An Apple Systems engineer recently suggested that we 
stop using LDAP and Workgroup Manager. We were talking 
about some growing pains and consistency issues with our 
directory. Surprising news is it not? We don’t want to get rid 
of our Xserves yet, however. I had found great support and 
information from several different places. There is a lot avail-
able on the magic triangle(Joint AD/OD) as well as binding 
Apple computers to Active directory. An associate of ours 
who runs an enormous school district suggested we stay far 
away from the golden triangle. I did not find anything about 
preserving homesync and profiles after moving to AD. We 
were hoping to keep using our Xserves for file storage but 
use AD at the same time. I wanted to avoid backing up each 
user and creating a new profile once joined to a new directo-
ry. Trying to change directories without loosing profiles and 
content was a nightmare. We followed a process that worked 
for the most part. Those last small percentages of problems 
though were horrendous.

Originally I wrote a guide to help navigate users through this 
process. I wanted to help users navigate from LDAP to AD. 
Too many things went south. A large percentage of machines 
on Yosemite will not boot once bound with AD. Sometimes 
it is because there was a hard shutdown. Most concerning, 
I witnessed syncing remove content from users computers. 
After going back to this Apple representative and the sup-
port team, it was clear that there is no actual support from 

Apple to pair with their advice. I was directed to a company 
in a nearby city who specializes in integration. Though they 
are great people, I have yet to spend time on the phone with 
them. We had talked about hiring them to set this up. This is 
leading me to think that this was a terrible idea.

Why do I feel like this is valuable? My hope is to help others 
avoid the problems we have encountered. I know there are 
others who still have Xserves and use work group manager. I 
know there are many who have seen the writing on the wall 
with Apples server software. My hope is that anyone who is 
contemplating leaving their Xserves behind, will do so all at 
the same time. Some Apple staff has now evidently started 
suggesting windows products instead of their own in larger 
environments. Their suggestions and reality are two differ-
ent things however. My recommendation after two months 
worth of days, nights and weekends is to skip Apple integra-
tion with a Windows infrastructure. During the summer I 
anticipate we will create a network drive on the Xserves for 
staff to store things in. For as much as I love and support Ap-
ple, I feel that the cooperate end user has become a liability 
to the company.

Apple And Integration

Zach works as a sys-
tems and network ad-
ministrator for a school 
district in Colorado. He 
has worked for an Apple 
support provider as well 
as Apple itself.

SMB

Zachary Miller
zachary.w.miller@me.com



Apple Watch is expected to make 
its debut in March 2015 and already 
companies are scrambling to create 
apps to work on the wearable device. 
Once a space-age dream, the Apple 
Watch is expected to once again 
change how people communicate 
and interact.

Morgan Stanley predicts that the 
Apple Watch will sell 30 million 
units the first year and add more 
than $50 billion to Apple’s already 
sizable market capitalization.

Apps will be a big component of the 
success of the device. While devel-
opers will need to become familiar 
with the new iOS/Apple ecosystem, 
it’s also important to develop apps 
that will have a real impact on busi-
nesses using these devices to drive 
efficiency and cost savings.

To come up with the best app con-
cept for your business, keep the fol-
lowing in mind:

1. What pain point can the Apple 
Watch address? Understand the 
fundamentals first, including what 
inefficiencies exist in your company 
that the right Apple Watch app can 
address. Make sure you can make a 
business case for the app, including 
a return on investment.

2. What’s the best type of app to 
put on the Apple Watch? The de-
vice is best for three kinds of apps:

 • Notifications that push short 
messages to the user. These are an 
excellent starting point for apps 
that rely on local and push notifica-
tions, such as calendar notifications.

 • Glances that give wearers a 
quick glimpse into information, 
such as stock prices, email, calen-
dars, weather, etc.

 • Extension-style apps that can 
help enhance and “extend” current 
enterprise apps to the watch. For ex-
ample, being able to monitor servers 
and facilities from any location.

3. Can your app provide unique 
experiences? In addition to the 
three types of apps, what else can 
your app do? For example, can the 
watch can be used to help you con-

trol your environment? If you make 
a lot of presentations, perhaps your 
watch can be used as a means of ad-
vancing slides. If you’re the first into 
the office each morning, perhaps an 
app that allows you to turn on lights 
and boost the heat would be helpful.

4. Will employees use the Apple 
Watch? The device is an entirely 
new product category, not just a 
smaller version of the iPhone worn 
on your wrist. People will interact 
with it differently. It’s a good idea 
to invest in a 3D print of an Apple 
Watch to get a real feel for the size 
of the device, the user interface and 
how it fits on a wrist. Ask people to 
mock trial it in real-world scenar-
ios at work and see how they feel 
about it.

5. Do you have the design exper-
tise to optimize Apple Watch? It 
doesn’t make sense to port app user 
interfaces from the iPhone or iPad 
because the device will be used dif-
ferently. Leveraging the native Ap-
ple Watch user interface elements 
and guidelines will make a much 
better app. On a wearable device, 
simplicity is paramount; interac-
tions must be kept to a minimum. 
Consider whether you have the de-
sign experience to accomplish this.

Start Planning Now For Apple Watch

SMB

Felip Laso Marsetti
http://iFeli.me
     @iFeliLM

Felipe Laso Marsetti is 
a Senior Systems Engi-
neer working at Lextech. 
In his spare time Felipe 
enjoys learning new 
languages and frame-
works, playing violin or 
guitar, cooking and also 
video games. You can 
follow him on Twitter as  
@iFeliLM or on his blog 
at http://iFeli.me.
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In the early 1990’s, when I was  a Government Sales Man-
ager for an Apple dealer in Ottawa, Canada,  I lost a $200K 
government microcomputer contract to IBM,  even though 
the Apple  products I bid met all of the requested specifica-
tions at a lower cost.   When I questioned the Buyer and the 
Systems Analyst who controlled the acquisition process, I 
was told that the internal standard was IBM and they had no 
choice but to go with that brand.  It was then that I remem-
bered a brilliant line from an Australian Apple ad that I had 
seen, and I couldn’t resist it.  I told them that while no one ever 
got fired for buying IBM, no one ever got promoted for ignoring 
alternative products either. It didn’t change their minds, but I 
made my point and we won the next contract.

The Apple dealership I was working for at the time was a 
family business and the principles had just appointed their 
25-year-old nephew as Sales Manager.  This young buck had 
a bad attitude and the only management strategy he under-
stood was negative reinforcement, ie: if you push people and 
ride people hard enough, they’ll eventually get it right. Ev-
ery Monday he would say to me “where is the hot shot sales 
manager we hired to get all this government business”.   I 
always gave him the same answer.  “if you knew anything 
about doing business with the government you would 
know that it takes up to three months just to get a purchase  
order processed.

Three weeks later,  I closed a government deal for $340K.  
After getting all the paperwork lined up,  I went to the bak-
ery at the end of the mall and had them make a white cake 
decorated with the image of a large black crow sitting on top 
of a Macintosh computer.   I put the cake and the Purchase 

Order on his desk and said: “I’m not leaving till the Crow is 
all gone”.   He started to roar hysterically.  We both finished 
off the cake and he never bothered me again from that point 
on.  He now sells real estate.

Evangelist File 004

We are happy to  have 
Bill on board as the con-
tributing Editor to our 
new column “ The Evan-
gelist Files” highlighting 
the contributions of Mac 
Evangelists who had 
dedicated their careers 
to promoting and pro-
tecting the Apple Mac-
intosh platform.  The 
founder of the iBusiness  
Magazine was and still 
is such an Evangelist.  
Submit your favourite 
Evangelist experience 
too bill@grabil.ca

SMB

Bill Hellman
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Share online with one tap!
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COMPATIBLE WITH ANY IPHONE
Mount your iPhone safely and securely in any vehicle 

with the PanaVise PortaGRIP. Compatible with any 
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your phone for easy access and hands-free use. 

Perfect for business travelers, fl eets and work vehicles, 
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navigation, audio playback, etc.
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Innovative Holding Solutions

(800) 759-7535  ext. 123  |  sales@panavise.com
7540 Colbert Drive | Reno, Nevada 89511 

www.panavise.com

FEATURES:
• Powerful suction cup mounts to vehicle 
   windsheld. Stays mounted in heat and cold.

• Rubberized indexed grippers and foam 
   backed cradle won’t scratch your phone.

• Verticle low profi le grips allow full accress 
   to touchscreen.

• Phone is easily removed by rocking it 
   to the side with a one-handed motion.

Model: 15509

PortaGRIP®
with Telescoping 
Windshield Mount

PERFECT FOR VEHICLES 
WITH DEEP DASHBOARDS.
FLEETS, TRUCKS, VANS, ETC.

CONTACT US 
TO LEARN MORE ABOUT THE 

PANAVISE B2B PROGRAM.
Outfi t your business vehicles 

at a reduced price.

HANDS FREE MOUNT FOR ANY IPHONE
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ALL IPHONE 
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Including 

iPhone 6 & 
6 Plus
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Celebrated international nonprofit reduces the number of exploited children by 
three-quarters working in the handmade carpet industry with the help of a File-
Maker solution

GoodWeave’s Founder Kailash Satyarthi wins Nobel Peace Prize for his 
humanitarian work to end child labor; one organization he founded uses 
FileMaker for 3500 inspections annually

2014 Nobel Peace Laureate Kailash Satyarthi began rescuing children from 
bondage in the 1980s across South Asia, conducting peaceful rescue raids 
and liberating children who were enduring extreme violence. After one 
raid, when he went to board a train home, he saw dozens of children in the 
hands of middlemen, destined for the rug looms.

It was this moment that propelled him to found GoodWeave, a nonprof-
it that works with the top consumer capitals of the world and the key 
rug-producing areas – Nepal, Afghanistan and India to stop child labor in 
rug production.  In the two decades since then, GoodWeave has gone on 
to reduce the number of “carpet kids” by 75%. One important key is a cus-
tom FileMaker solution that helps the nonprofit raise and manage funds, 
conduct factory inspections, and track GoodWeave-labeled rugs across the 
entire supply chain. 

Executive Director Nina Smith founded the U.S. GoodWeave office in 1999 
and now heads the global organization, which incentivizes manufacturers 
to stop exploiting children. GoodWeave also guides consumers to purchase 
“child-labor-free” carpets with the nonprofit’s label.

Reduced child labor by three-fourths
Despite its small size, GoodWeave conducts a complex, systematic effort to 
rescue and safeguard children. Thirteen people at headquarters in Wash-
ington, D.C., raise funds, tally revenues and exporter fees, and track 165 
exporters’ supply chains across interrelated suppliers and subcontractors 
producing rugs in urban factories and village-based cottage industry.

Every GoodWeave-certified rug gets a label with a unique number. And 
that number has to be completely traceable back to the rug’s production 
history, sometimes including dyeing and spinning operations, to ensure 
its integrity.

“From the beginning, we needed a solution to support a range of organi-
zational functions,” says Smith. “I had used FileMaker at a previous non-
profit, so I knew it would be powerful and flexible enough to support our 
complex operation.”

Inspections covering 39,000 workers
In 1999 when GoodWeave’s U.S. organization was founded, it began work-
ing with FileMaker Business Alliance Member Colibri Solutions, LLC to 
create a custom database that streamlined nearly every aspect of the non-
profit’s operations. Today, the FileMaker solution helps the headquarters 
staff manage communications, website updates, fundraising and financial 
management. Believing in the GoodWeave cause, Colibri has contributed 
much of the development work pro bono. 

“In any nonprofit, the priority is to make the work sustainable, and this 
includes raising and using money effectively,” says Smith. “Without our 
FileMaker solution, it would be nearly impossible to manage our funding 
relationships.”

In addition to funddevelopment management, GoodWeave uses FileMaker 
to track supply chain inspection data. Currently, forty-five field personnel 

complete inspections and report on close to 3,500 factory inspections an-
nually covering 39,000 plus workers. The inspections are difficult, because 
the carpet-making trade is a cottage industry dispersed among tens of 
thousands small factories, village “loom-sheds” and even inside of homes.

During inspections more than 65 data points are collected, such as the 
makeup of the workforce and the exporter employing the factory. Inspec-
tions are sensitive due to poor working conditions, and information gath-
ered almost always pertains to children. Findings need to be kept secure 
through role-based, password-protected access.

If child labor violations are found and children are rescued, then Good-
Weave provides them with a range of social services. The ultimate aim is 
to get them enrolled in school with GoodWeave support– and, whenever 
possible, reunited with their families. All of these efforts require lock-step 
logistics and an extreme need for confidentiality. 

Inspections today are still conducted on paper because inspectors work in 
areas where electricity and Internet access are sporadic. The data is upload-
ed to a central FileMaker Server at headquarters for analysis and action. 
GoodWeave, however, plans to accelerate inspections in the future by re-
placing paper with iPads and FileMaker Go.

Tiny staff, huge mission
Once a carpet is produced by a child-labor-free facility and assigned a num-
ber, FileMaker tracks it, no matter where it is exported – anywhere around 
the world. Retailers and consumers can feel proud that they are carrying 
and purchasing rugs, respectively, with the GoodWeave label. And Good-
Weave can rest assured that it is helping solve one of the world’s most dis-
turbing and difficult problems: child labor.

The organization is now initiating a compelling new campaign about a true 
story, called “Stand with Sanju.” It’s making the organization more success-
ful than ever. 

“We’re a tiny staff with a huge mission,” says Smith. “Our FileMaker solu-
tion has been instrumental in our successes in stopping child exploitation. 
Next, we plan to replicate the market-based approach we’ve taken with 
GoodWeave in other industry sectors.”

GoodWeave International

Business App Client Success Story:
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RuggedJet™ 4 
Wi-Fi mobile 
thermal printer. 

Learn more today at:
www.brothermobilesolutions.com
BROTHER MOBILE SOLUTIONS, INC.

It’s another good reason to choose RuggedJet™ mobile thermal 
printers for your mobile workforce.   

Now you can easily and seamlessly integrate the fast, tough, and 
reliable RuggedJet™ RJ-4040 printer wherever you’re using iPad or 
iPhone devices.  And print from those devices, right out of the box 
using AirPrint™ technology – which means no drivers or special 
interfaces are needed.  

If you’ve been thinking about deploying iPads and iPhones as part 
of your mobile workforce business systems, now there’s a reliable 
mobile output device available for those.  

Application developers won’t have to waste time programming 
the printers or dealing with installation issues either.  AirPrint™ 
technology takes care of that.  This saves them time, and probably 
saves you money.  

All new shipments of the RJ-4040 include AirPrint™ technology 
built into the printer’s native OS.  So if you move to iOS®-based 
devices like the iPhone or iPad in the future, your new RJ-4040s 
will be ready to start working with those from day one.   

If you already have RJ-4040s, relax.  The AirPrint™ technology 
can be easily added to those with a simple, free firmware 
upgrade from Brother™.  

Apple® AirPrint™ technology makes it easier than ever to print 
from iOS® tablets and smartphones like the iPad and iPhone.  

The RuggedJet™ RJ-4040 with AirPrint™ technology just made it 
easier to quickly print receipts and labels up to 4” wide from 
those just about anywhere. 

Instantly print receipts and labels from iPads and iPhones …
Without special drivers.  Without special interfaces.

Brother™ and RuggedJet™ are trademarks or registered trademarks of Brother Industries, Ltd. in the United States.  
All other trademarks and registered trademarks are the properties of their respective companies.
© 2014 Brother Mobile Solutions, Inc., 100 Technology Drive, Suite 250A, Broomfield, CO 80021

The first printer  
in its class to  
be AirPrint™  
certified. 

*Available to qualified beverage or route distributors only.  Quantities limited. Call for details.

First 4” Mobile Thermal  

Printer with AirPrint™!

Try it for FREE*

800-543-6144

http://www.brothermobilesolutions.com
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Task management is time consuming and sometimes inefficient. It is im-
portant, don’t misunderstand me but it has to be streamlined to be worth 
its weight in price and time. It seems to me that there are a number of 
task management software platforms on the market but they all have one 
thing missing. It’s not the same thing missing, it just happens to be that 
one thing that you need or want. If you are looking for a task management 
solution that is all encompassing you have to either create it yourself or 
look to the king – The Omni Group.  The Omni Group has built some of 
the biggest and best software applications used by millions of people on a 
day-to-day focus.

We are going to hone in on OmniFocus which is their flagship product for 
task management. The product is designed for the Mac, iPad and iPhone 
hardware group and promises a healthier balance between life and work. 

“You’ll want to live here” is their tag line and I have to say, they might be 
right. The website is chalked full of demonstrations and deep integration 
conversations so we will scratch the surface to wet your whistle.

Keep work and play separate with contexts, perspectives and focus. Ignor-
ing irrelevant items allows for more efficiency and that is where OmniFo-
cus nails it.  OmniFocus allows you to see your work in a variety of ways 
whether it is planning, doing or checking on your day, the software handles 
everything. You can stay on top of projects by reviewing and changing view 

options gives you a different perspective. Your focus is literally everywhere 
with OmniFocus allowing for quick entry and support for 3rd party appli-
cations – including Siri. OmniFocus even supports AppleScript allowing 
you to automate things that happen on a regular basis or triggered when 
other things are completed. Information is completely at the forefront and 
you are never searching for anything. With complete connectivity to your 
native iOS and Mac applications setup and use is as easy as you are accus-
tomed to in your current workflow. 

Pricing does include a 14-day trial but for the Mac you will need to even-
tually pay the one-time $39.99 price for Standard or the $79.99 price for 
Pro. On the iOS side it is $29.99 for iPad and $19.99 for iPhone. You might 
initially say that is expensive but keep in mind that most of the reviews of 
software that we do are month-to-month plans that never end. Sometimes 

paying upfront pays off in the end. I prefer an upfront model, the software 
companies love the ongoing opportunity. It’s important to note what you 
get with the Pro version on the Mac side. You will get their Focus feature, 
Custom Perspectives, Customizable Sidebar and Apple Script functionality.

No one touches what OmniFocus can do. It is fully featured and not miss-
ing a thing. Yes, you will pay less for some of the competitors but remem-
ber; sometimes you get what you pay for. Happy Focusing.

In Review

11



We have put enough focus on mobility this month to start another mo-
bile wave. It’s here to stay and only becoming more prevalent. It should be 
obvious to you by now that there isn’t a software company on the market 
that thinks that they can release something that doesn’t have a mobile 
component to it – it simply won’t sell.  So, I ask, what is the one thing that 
is most difficult to do in a mobile setting (a printerless world, if you will)? 
There is always one seal of approval that requires a printed piece of paper 
to do it on. You guessed it, “your John Hancock”, your autograph is still 
the seal of approval for almost every single formal document you will ever 
come across. 

So, how do we take this timeless form of approval and lay it into a world 

that is printerless and mobile? DocuSign came online to replace the slow, 
complicated, manual process of a signature that will improve efficiency, 
reduce costs and increase customer satisfaction. While other corporate 
processes have been streamlined to a mobile world, signatures have not 
and DocuSign is changing that. With more than 50 million users in more 
than 188 countries and over 120,000 paying companies they own the mar-
ket. 775,000 documents containing more than 3.5 million pages are Docu-
Signed each day! Yowers. 

How does it work? First you need to send a document to someone to sign. 
No, FedEx is not what we are talking about – think digital. So, you upload 
your document (Word, PDF or other common formats) from your comput-
er to something popular like Box, Dropbox or Google Drive. Easy enough. 
Then you add the email addresses to the recipients that need to sign, even 
in the specific order in which they need to sign. You place tags in places that 
require a signature and send it!

The recipient then clicks on the link in the email. With one click on any 
internet enabled device anyone can access the important document. The 
user follows the DocuSign tabs with simple instructions and signs away. 
The electronic signatures are 100% secure, legal and accepted around the 
world. The user clicks the finish button and you are done.

In real-time status the DocuSign dashboard keeps you informed where 
your document is by checking the status, running reports and knowing 
right where you are in the signing process. You can even set reminders to 
get notified every step of the way. Documents are securely saved and ac-
cessible 24/7. 

So what does you or recipient’s signature cost? There is a bunch of plans 
to choose from including Individual, Professional, Business, Business Pre-
mium and Enterprise (call for this one). Basically you are looking at $10-
$125 per month depending on the plan you are choosing. Think about this 
though. To send a document from San Francisco to New York overnight 
--- priceless, not to mention the time you save. This is a must have service 
for any signature-rich organization. Check out the plan comparisons here.

In Review
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Home automation continues to be at the forefront of everyone’s mind. 
It is the hottest topic it was at the top of the list at CES and it is here to 
say. Just a few years ago it was literally unaffordable for the masses. It was 
complex to setup and maintain, not to mention it was constrained to be 
controlled only in the confines of the environment it was setup in. There 
is no question that the mass market was hungry to feel like the rich and 
famous and companies have figured out a way to connect you back to your 
home in the least expensive way.

Although mydlink is not a full home automation resource it does provide 
one of the more popular components – video. D-Link, known for their 
mainstream wireless devices and services has designed a product that 
seamlessly works with your current infrastructure giving you complete 
control over video devices that you place in your needed environment. I 
leave that open-ended because it isn’t just for home use and monitoring 
a baby. It could be used for boardrooms or even small business security. 
The key to mydlink is the ability to monitor video devices from anywhere 
you are.

Access, Control, View and Share is how they start their propaganda insur-
ing that there is a simple-to-use and easy-to-understand process through 

their cloud services in operating their products. You can literally view your 
cloud cameras from anywhere you have an interent connection on any de-
vice. There are no technical skills required and the setup process is called 
“Zero Configuration”. Once you sign up for an account, you can add devices 
and take advantage of the series of powerful cloud-based services at no 
additional charge. Simply power up your network device and follow the 
mydlink Setup Wizard to effortlessly begin the mydlink cloud experience.

Thanks to mobile connectivity from anywhere, D-Link allows you to use 
iOS and Android applications to take control of your mydlink-enabled de-
vices. Consumers and small-business owners can connect to the D-Link 
cloud wherever they are. With cloud storage so affordable, you can have 
video stored forever of your home, business or baby.

There are a number of compatible cameras available for purchase. Starting 
with a baby camera all the way up to a wireless pan/tilt day/night control-
lable device. A list of the available cameras is listed here. A quick search on 
Amazon.com revealed pricing ranging from $99.99 all the way up to over 
$250. Depending on your situation you will want to evaluate which device 
will service you best.

In Review
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It’s Pretty Simple!
Marketing Technology helps you get ahead of the pack. It can 
significantly reduce the amount of time it takes to o through 
the process of attracting, acquiring and retaining customers. 

Events and lead lists have the lowest conversion rates while 
referrals, your website and social lead the pack. Webinars 
create a lot of leads, but they are the third least effective at 
converting to a sale from the cold state. It is advisable to use 
webinars further down the process. 

How can you get the referral, website and social leads? By 
setting up a solid content marketing system with social proof 
while doing a lot of social listening. 

You want people to be attracted to you by content you post 
on social media which brings people back to your website. 
You want people to re-tweet or share your content, thus cre-

ating a bit of a warmer referral. When you serve your clients 
well, they leave reviews for you. You then have a system that 
shares these leads back out to your social networks as well as 
the client’s networks. This the social proof that fires up the 
whole cycle again. 

The key is having a system that helps you track prospects and 
leads through from the beginning to the end of the system. 
Having good marketing technology in place is what makes it 
all happen.

You Don’t Have To Be A Big Company To Use Marketing Tech
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Quite an oxymoron when you see what costs are for any 
type of effective marketing. Not counting what it would take 
to perform market analysis, strategy and tactical planning 
before you actually implement an action. While there are nu-
merous do it yourself tools, there is only so much that an ef-
fective entrepreneur or small business owner can do in twen-
ty-four hours. I reach out to several small businesses and find 
that much of them fall into the trap of fighting fires or oper-
ating without actually planning, budgeting, reviewing where 
they are going, identifying challenges and developing new 
revenue and loyalty tactics for growth, profit and survival.

What does any small business owner do, in light of these 
market and environmental factors? 

Some general trends to review;
 • Less than 1% of businesses are currently using any form  
  of Mobile Marketing to promote their business in 
  North America  

 • Whatever the product or service - competition is  
  increasing and loyalty is decreasing

 • Text messages have a 97% open rate versus 17% to 22%  
  for e-mails   

 • Globally there are 5 billion  people with  cell phones,  
  compared to 4.2 billion with toothbrushes  

 • There are over  1.5 billion smartphones  in the 
  world today  

 • Mobile Coupons  have  10X  the redemption rate of 
  traditional print coupons

Mobile marketing is the latest communication tool to pro-
vide existing (and potential) customers, clients and mem-
bers with timely information that promotes your goods and 
services as well as your creative ideas. Today’s fast-paced 
world doesn’t reward a “wait-and-see” attitude and the best 
time for you to better engage with the outside world is now. 
Ron Reddick, a visionary, saw an opportunity to help the 
business, institutional and nonprofit community with in-
expensive, easy to understand, engaging new revenue and 
loyalty building marketing tools without breaking your mar-
keting budget.  Four years in the making with a tremendous 
amount of beta testing and research, he pioneered ZipDandy. 

Why ZipDandy?

The Mobile Marketing Revolution has begun...
Most business owners already know they need to be engag-
ing consumers via their smartphones and mobile devices. 
However, until now purchasing mobile marketing solutions 
has been expensive and having mobile tools developed spe-
cifically for your company has been outrageously expensive. 
In the past, to use a proprietary software application re-
quired someone with special skills along with an above aver-
age understanding of the technology involved. That’s where 
Zip Dandy comes to your Rescue!

Powerful Mobile Tools
As a marketing consultant, I have looked at several business-

es and I have not seen anything so simple and user friendly. 
The business and non-profit sectors have limited resources 
and in this economic milieu ZipDandy has come out with 
a package of services that are so do-able and anti-spam 
compliant that it will make you smile drop in here https:// 
zipdandy.com/jeysmartmarketing.  Once you’ve selected 
from the $25, $60 or $115 per month packages, the new ways 
you find to engage with your existing and potential consum-
ers will be limited only by your imagination. As a Zip Dandy 
member, you have unlimited access to the mobile marketing 
platform offering an extensive array of tools that really make 
a difference, including the latest mobile marketing technol-
ogy for: direct text messaging, QR code marketing, deals of 
the day, text-to-screen advertising, and the unique market-
place with an integrated Loyalty Cash Network that imme-
diately drives new traffic. There are plans to optimize SEO, 
with shipping and travel discounts that it’s a great value for 
any business, museum, science centre, institution or chari-
ty that wants to have real time interactions with their own 
prospects and clients.  

Franchise Opportunities
In addition to the existing marketing products, Zip Dandy 
will continuously be adding more mobile services to their 
packages, so our affiliate opportunities keep getting better 
and better. The company also is committed to keeping up 
with the most lucrative advertising trends and will continue 
to change and expand as the “consumer society” does. This 
way Zip Dandy will stay an amazing opportunity for busi-
ness owners, marketing affiliates and merchant affiliates as 
time passes. If you haven’t already made up your mind, visit 
https://zipdandy.com/jeysmartmarketing.

Start exploring these unbelievable new tools! To join go to 
- Join Now tab under merchant for sign up and use the num-
ber 3054364 and pick the package you want. You can go in 
to: https://zipdandy.com/jeysmartmarketing and pick your 
business or franchise option. For more information e-mail 
jmsinc1572@gmail.com

Comprehensive  Cutting Edge Marketing For Peanuts?
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Fast Camera

Search “Fast Camera” on the App Store today.

Fast Camera 6.5 for iPhone® 
and iPad® captures up to 24 
full-resolution 8MP photos 
per second on the new iPhone 
5s and 7/sec on the iPhone 5. 
Stop wasting time fixing 
mediocre photos. Take 
hundreds of photos and save 
the great ones instead. 
Features like Stealth mode, 
timelapse interval and delay 
timer make Fast Camera 6.5 
perfect for any occasion.

NEVER MISS
ANOTHER MOMENT
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I do a lot of driving here in Vermont and it has recently be-
come illegal to handle a phone while behind the wheel. I have 
tried many different dash mounts and like the functionality 
of magnetics. Those that have a magnet on the mount and 
a metal plate on the phone so that you don’t have to fiddle 
with buttons or gripping mechanisms. All you do his hold 
your phone up to the mount and it snaps in place. 

Of all the ones I tested, Xvida is by far the winner. With oth-
er systems, I had to either stick a small plate on the back of 
my phone (not a welcome solution) or put the plate inside 
a case,  which partially reduced the magnetic pull between 
the mount and phone. I like protecting my phone but don’t 
like the added bulk that most cases create. I have opted for 
bumper cases in the past because they afford the gripability I 
require, but not the bulk of a full case.

I chose Xvida’s low profile case called Stickycase which has a 

magnetized plate embedded in it, and pairs impeccably with 
the 4 small and powerful magnets in the mount. I was’t sure I 
would be happy with the case, thinking it would be too bulky 
since the plate is embedded in the plastic and I also wasn’t 
sure the plastic would be grippy enough. I was pleasantly sur-
prised by how low profile the case is. It is almost like there is 
no case on my iPhone 6 at all plus the plastic affords a secure 
grip. I also like that there are cut outs for the on/off and vol-
ume buttons as well as the headphone and power jacks. But-
tons are easier to access, any headphone jack will fit and all 
lightning connectors will work. Often some third party cords 
and headphone jacks had difficulty fitting with other cases.

I am so happy with Xvida’s products, I ordered additional 
mounts so I can put my phone on my desk or anywhere. I 
am very happy I found this family of products. They fit my 
lifestyle perfectly.

Drive Safely
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Immerse yourself in mobile.
To capture a piece of the $1 trillion mobile 
market, you can’t just dip in your toe. 
Dive in head-fi rst at CTIA Super Mobility 2015. 
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Who goes into a conference room for a video conference call anymore? 
Gone are the days where you collectively meet to communicate with oth-
ers in the organization or customers via video or even non-video envi-
ronments. With the myriad of options out there to connect with other 
employees or customers we have come across one platform solution that 
makes it simple and available anywhere. We all have mobile devices perma-
nently attached to our hands – FACT. 

Fuze, is a software platform that allows you to “connect with confidence”. 
Anyone can use Fuze. It’s the highest quality, most reliable way to meet, 
share and get work done. With 12 HD videoconference streams and up to 
250 participants it can handle the larges of workloads. Hear and be heard 
with clear HD voice or use industry leading global dial-in options. Share 
high-resolution interactive content with powerful co-annotation controls 
making efficiency a priority.  It’s flexible too. You can increase accessibility 
where competitors might be tied to a specific device or platform. Fuze is 
designed for PC, Mac, iOS and Android and compliments normal enter-
prise tools like Outlook, Lyn and Google Calendar.

Fuze offers a simple experience that consolidates audio, video and web 
conferencing into one easy to use solution optimized for both internal and 
external communication.

Pricing starts at FREE. There is a free pro package trial that allows for 3 
participants, 3 video streams, screen share and unlimited VoIP. As you 
work into the other two plans you get more features. The pro plan (paid 
for) is $20 per month on an annual commitment and includes 25 partici-
pants, 12 video streams, cloud content, screen share, unlimited VoIP and 
unlimited US toll audio. The Premium plan is $40 per month on an annual 
commitment and it gives you all the bells and whistles. You get 250 partici-
pants, 12 video streams, all of the pro features plus webinar, recording and 
full line of support.

You can add on certain features for a customizable enterprise solution. 
Some of those features include Fuze for Rooms, Single Sign On, Premium 
Support, Custom Branding, Analytics and an Admin Console.

You have so much to choose from in this world but Fuze is worth taking a 
VERY hard look at.

In Review
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In October 2014, Apple refreshed its Mac mini line. That 
announcement included welcome enhancements, including 
dual Thunderbolt 2 ports and 802.11ac Wi-Fi. The news was 
decidedly mixed for customers who have been purchasing 
the Mac mini Server variant as a lightweight utility server, 
a small office server, or an Xsan metadata controller. The 
server SKU was eliminated entirely, and with it a means of 
ordering a Mini pre-loaded with OS X Server. The option for 
dual internal hard disks was likewise absent. Apple also took 
the line back to dual-core Intel Core i5 or i7 CPUs instead 
of the quad-core variants in the retired server configuration.

Customers can solve the software aspect of this regression 
easily by downloading Server.app from the Mac App Store to 
convert a stock Mini into a server. However, the new model 
no longer supports dual internal drives in any configuration. 
It is not possible to retrofit the new Mini enclosure with two 
standard 2.5” drives, as it was in prior models. 

For those of us accustomed to relying on mirrored boot 
drives to provide a degree of redundancy, this presents a 
significant challenge. The high-end Mini ships standard with 
a 1TB Fusion Drive. Customers can trade that for a 256GB 
SSD at no extra cost. Though the SSD may represent a single 
point of increased reliability, neither of these is a redundant 
option. While some buyers may consider this reason enough 
to walk away from the Mini as a server platform, there are 
options available.

Even before this change it was possible to convert a Mini 
Server into something more closely resembling the Xserve, 
making it more palatable to data center professionals who 
prefer rack-mountable hardware. Enter the xMac mini Serv-
er 1U enclosure from Sonnet Technologies. This enclosure 
solves a number of problems by providing a Thunderbolt 
bridge with dual PCI Express (PCIe) 2.0 expansion slots for 
host cards and network cards. Happily, this chassis offers an 
option to address the now-missing second drive for a serv-
er configuration. Sonnet also makes the Tempo SSD card, 
which features an on-card SATA3 dock for a SATA SSD drive. 
Ordering a Mini with the 256GB SSD drive from Apple, and 
adding an off-the-shelf 256GB SSD for use inside Sonnet’s 
solution gives us a mirror-able pair.

While both drives are solid-state, they aren’t equals. Apple 
uses state-of-the-art PCIe SSD drives that more closely re-
semble computer memory modules than traditional hard 
drives. These drives can be as much as 50% faster than the 
2.5” SATA3 SSDs used with the Tempo card. A mirrored 
(RAID1) configuration of these drives works, but the slower 
drive will govern the performance of the pair. Likewise, the 
smaller disk determines capacity. Still, some 256GB SATA3 
SSDs costing about $100 can provide speeds at or better 
than 550MBps read, 300MBps write. That’s not too shabby 
compared to the performance of the 5400 RPM 1TB spin-
ning disk drives that previously shipped in the official Mac 
mini Server. For our setups, we’ve used the Crucial MX100 
256GB drive.

With a Sonnet expansion chassis, a Tempo card, an SSD, and 
a a copy of Server.app from the Mac App Store, you’re almost 
there. The process of installing the hardware is reasonably 

intuitive. The balance of this article will focus on the creating 
our redundant pair of disks. 

Before mirroring these disks, the Apple SSD needs atten-
tion. From the factory, Apple ships these drives as CoreStor-
age devices. CoreStorage was introduced in Lion, and it’s the 
technology that makes Fusion Drive possible by adding a vol-
ume management layer between disk partitions and HFS+ 
volumes. CoreStorage adds no value to this server setup and 
actually prevents mirroring our disks, so that virtual layer 
must go. 

Before proceeding, know that all data on the PCIe drive will 
be erased. In many cases, this will be the factory “Macintosh 
HD” volume, with unconfigured copies of OS X, iLife, and 
iWork.  After this process, one can reinstall OS X in a variety 
of ways,  but you may want to keep the perks Apple bundles 
with the factory OS.  Consider using the recovery partition, 
target disk mode, or a bootable external disk to clone the fac-
tory boot volume.  This clone can be restored to your RAID 
set later, instead of reinstalling OS X.

To continue, use target mode, or boot to an external volume 
to run the commands:

diskutil cs deleteVolume <Logical Volume UUID> 
diskutil cs delete <Logical Volume Group UUID>

The UUIDs are alphanumeric strings of 32 characters that 
represent CoreStorage resources. Avoid mixing these up. 
Discover them with the command:

diskutil cs list

With that, the physical PCIe SSD becomes free to join the 
SATA SSD in a different virtual disk, a software RAID1 
set. For that, refer to Apple article PH5834. Once mirrored, 
proceed with installation or restoration of OS X. Be advised 
that mirroring drives in any OS X configuration eliminates 
the possibility of preserving the Recovery System normally 
associated with a Mac startup disk. 

The size and performance differentials between the two 
disks will mean sacrificing a few gigabytes of capacity from 
the SATA SSD, and somewhere between 10-50% of the write 
performance of the Apple PCIe SSD, depending on the SATA 
SSD you select. Expect write speeds to be limited by the 
SATA SSD, but read speeds to equal or exceed PCIe SSD per-
formance. 

Once complete, you’ll still have two Thunderbolt 2 ports and 
an available PCIe slot for connecting peripherals, storage, or 
adding 10Gb network cards. You’ll spend about $2400 for a 
2.6GHz dual-core Core i5 Mac mini (8GB RAM) to make a 
rack-mountable OS X Server with a 250GB RAID1 set. To go 
up range, opt for a 2.8GHz Mini with 16GB RAM, a 512GB 
PCIe SSD, and Sonnet’s Tempo PCIe SSD, a rig that weighs in 
around $3600.

So if you have a case that demands OS X Server, and don’t 
mind adding third-party components, you can convert the 
new Mac mini into a robust rack-mountable utility server 
and add some missing variables back into the equation.

Putting The “Server” Back In Mac Mini
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Accounting software continues to be a drag. No one wants to deal with it. 
I am convinced that accountants don’t want to deal with it but it’s a neces-
sary evil. I have an accounting degree and I require an accountant – what? 
Yes, you heard me right, if I did my taxes or manually kept track of my com-
pany it would be a disaster. Point in case, I’m convinced that accounting is 
here to make our lives miserable. So, we need tools that encourage us and 
make accounting maybe a little more palatable.

Simple accounting (sounds like an oxymoron to me) is a phrase used by 
Kashoo. Kashoo has over 150,000 registered users in more than 180 coun-
tries. Designed with a web interface and seemless integration with iOS 
simple accounting may actually exist, let’s dive deeper.

In 2012 Kashoo received the startup of the year by the British Columbia 
Technology industry and ever since then they have raised the bar making 
it easier to stomach the pains of accounting.

As they suggest, “say goodbye to Quickbooks™, Excel™ and other compli-
cated accounting software”. With a cloud backbone running your business 
is a lot easier, offering double-entry cloud accounting that you and your 
accountant will love.

Kashoo provides an easy to use dashboard that gives you a birds eye view 
of your books, and a quick and easy data entry tool right from the main 
screen. Mobility should be your number 1 concern and Kashoo nails with 
access online from anywhere as well as the #1 iPad accounting solution in 
the app store. Invoicing  allows you to create invoices in a snap. Customize 
the look and feel of your invoices and easily record payments, view cus-
tomer balances, payment history and past due amounts. With bank level 
security you have nothing to worry about including automatic backups and 
unlimited data storage – oh, and it supports Touch ID! Enter expenses eas-
ily and attach receipt images as well as retrieve bank feeds to make sure 
everything “checks and balances”.  With multiple levels of support you will 
never feel like you are in the dark – including phone, live chat and social 
media. Collaborate with your business partner, bookkeeper or accountant 
anytime or even send them a Quickbooks™ compatible file. Reporting is so 
important when you need it and Kashoo makes it easy to prepare for tax 
returns or just grab some instant insight as to where the health of your 

company really stands. Reports include balance sheet, profit/loss state-
ments and general ledger.

Pricing is SIMPLE (have we said that already in this review?). There are 
two options. One is Solo and one is Business. The solo is $5 per month 
($50 per year) or Business is $20 per month ($200 per year). The business 
comes with password protect-
ed access for your accoun-
tant, unlimited number 
of users, project tracking, 
multiple location sales 
tracking and the manage-
ment of 5 companies at 
no extra charge.

After doing this review, I 
am going to carefully con-
sider making a change. 
I like simplicity and for 
some reason accounting 
ever seems to offer that!
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1. Pages
2 Dropbox

3 Vipor CRM
4 PDF Reader Pro Edition

5 ZipZap
6 Daylite

7 MobiSystems OfficeSuite
8 Roambi
9 Kashoo

10 Box
11 FreshBooks
12 Billings Pro

13 Webex
14 GigSky

15 Sales Navigator
16 PhatPad
17 PDF Pen
18 EverNote

19 Scan Biz Cards
20 Skype

21 MaaS 360
22 Evernote

23 QuickOffice
24 WritePad

25 GoTo Meeting

26 FileMaker Go
27 OmniFocus

28 AccountEdge
29 ScannerPro

30 Square
31 Keynote

32 Expensify
33 SignmyPad 

34 IDScan
35 Microsoft PowerPoint for iPad

36 Expense Report
37 CloudOn
38 Numbers

39 Square Register
40 Goodreader

41 Bento
42 SalesNow
43 Apperian
44 DocuSign
45 LinkedIn

46 iSimplyConnect
47 iPro Lens
48 VizzyWig

49 Microsoft Word for iPad
50 Fuze24



Speaking of power, first do yourself a favor and charge your 
iPad and MacBook Air or related laptop up first to full capac-
ity. Note, your iPad will be consuming power when plugged 
into your MacBook so it needs the charge the most. 

Installation is for software on each platform, iOS as well as 
Mac OS/X and if you have more than one tablet or even an 
iPhone, you may want to consider it as well. 

After a few reboots, as this new software asks in its cycle 
check. 

What do you get? Another portable display extension for 
your Mac after downloading the App direct from them here: 
http://www.duetdisplay.com/#download

Then of course you will need a Duet Display companion soft-
ware on the App Store on iTunes - Apple for your iPad here: 
https://itunes.apple.com/app/id935754064

The key, of course, will be the cable, either Lightning cable 
or 30 pin interface normally utilized for iTunes or charging 
power.  http://store.apple.com/us/search/lightning-cable

or for classic iPad: 
http://store.apple.com/us/product/MA591G

Apple has multiple lengths from 0.5 meter, 1 meter and 2 
meters with third parties offering more variations out there 
of some potential. 

Updates frequently are warranted as the software evolves, 
see pictures. But then you get two displays with portable ac-
cess, battery powered. As radical as that may seem, add on 
software such as Parallels works, with windowing though 
from Windows 7 Ultimate here spans over easily enough 
with a bit of somewhat dreaded Outlook 2007 in this in-
stance shown on the right. 

Students in particular may find this powerful for so many 
times a little extra screen real-estate dramatically raises pro-
ductivity. 

Toolbars, Inspectors from Pages or Keynote can go on your 
iPad with the entire screen left as a tableau of creative out-
put. 

Pricing per iOS App is the main fee, typically from $9.99 to 
$14.99 as of this writing. You probably already have all the 
rest of it and the software for Mac OS/X right now a free 
download. 

Also, of course iPhone users and in the future, perhaps an 
upgrade to permit two or more iOS devices along with main 
screen are sought. 

Type of iPad also helps, in this case an iPad 4 basic Wifi 
only was utilized in the first efforts. Does this perform 
well with iPad 1 or latest iPad Air 2 or mini in its plethora 
of variations?

Duet Display For iPad Is A Powerful Concept!

SMB

D.R. Arthur

D. R. Arthur provides 
Clapboard, Cymbol and 
GameGlyph for the iPad 
as well as Sapphire on 
the Mac App store via 
P honeA p p.com/i Pad 
or PhoneApp.com/url/
sapphire utilized in busi-
nesses and schools on 
multiple continents. A 
primary interest is us-
ing the Mac powerful-
ly for science, ‘Project 
Panacea’, an advanced 
application of quantum 
physics to cure almost all 
disease related to DNA 
with COTS (commercial 
off the shelf technolo-
gies) in the future. Pre-
vious writing includes, 
Weather Trades, Mac-
Guide Magazine and 
Applications Journal 
for the Macintosh col-
umnist publications. 
D. R. Arthur, conceived 
the very first national 
weather radar image on 
the Internet in the Unit-
ed States contiguous 
region with subsequent 
architects of delivering, 
implementing Doppler 
weather radar. Current-
ly, those systems along 
with mobile weather pre-
sentation systems on the 
Internet span a pleth-
ora of web sites across 
the world. Consulting 
on business manage-
ment, mobile strategies 
along with networking 
for a variety of orga-
nizations, writing and 
advanced science is of  
current interest. 
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Mobile analytics aren’t something that you can wait to digest when you get 
some office time. We are moving people and we are moving at the fastest rate 
we have ever seen. The office is a thing of the past, a repository if you will and 
getting office time is losing money. If you aren’t out and about working in the 
field you are losing to your competitor. That being said, data has never been 
more important. From vital information to make informed decisions to see 
seeing patterns that help you oust the competition, data is becoming the key to 
success. Simply put, you can’t wait for your data to be displayed in a long drawn 
out process in the office. You need that data on the run – and live.

Roambi was designed to solve those problems for you. Designed to be secure, 
scalable and cloud based, Roambi offers deployments that match the largest 
companies in the world. You say, what backend software and hardware do I 
need to have access to all of this incredible data? Nothing, except something 
like Box or Salesforce or even spreadsheets. Roambi features a variety of ways 
to connect to your data via direct integrations to some of the most popular 
platforms. If you want to take it a step further you can certainly have access 
to the API to dynamically move data from any source or location to Roambi.

Roambi is the first TRUE mobile solution. Not only does it carry powerful ana-
lytics but they are wrapped in a simple, fluid and easy to use mobile experience 
that makes data friendly to use and understand. Its designed to publish data, 

period. If you are an executive that is always on the move, you need to be in 
touch with the most important data of your company all of the time with the 
ability to see sales, growth, issues and inventory. Roambi can do all of that in 
one convenient place.

An even more important tool is Roambis FLOW™ that lets you easily create 
rich, multi-touch publications that surround your analytics with context that 
tells the story. You are sitting in a conference room and able to provide a pro-
fessional story that would take you days to create with raw tools.

Pricing for this software is free to try (with enterprise solutions that you will 
need to contact them for) however, worth the try. Past the free trial, Roambi 
provides pricing on a case by case basis.

If you are looking to step up your availability to data, no one is doing it better 
than Roambi.

In Review

Vizzywig Video Editor

Search “Vizzywig” on the App Store today.

Vizzywig for iPhone® and 
iPad® ($29.99) invented 
real-time movie making. 
Watch your movie being 
formed in the timeline while 
you shoot. Apply smooth 
auto-zoom, snapshots and edit 
points while recording. Tap 
the done buttton to add 
background music, titles, 
intros and scrolling credits. 
Share online with one tap!

MOVIES IN MINUTES
SHARING IN SECONDS



Readers of my column know that I use my iPhone and iPad for 
both my business and personal lives and that my iPad is really an 
integral part of the things I do.  There are over 1.2 million apps 
in the iTunes App Store with over 475,000 designed specifically 
for the iPad. With so many choices, knowing what other people 
use on their iDevices for productivity helps me choose my apps 
more intelligently.  In this month’s article, I’ll tell you about the 
apps that I use on a regular basis and those that I have on my 
iPad and iPhone because they are functionally rich and simply 
cool.

With iOS8 and my iPhone 6 and iPad 4, I find that the way I use 
my devices has changed a lot.  Having a bigger iPhone means 
that I use my phone when, in the past, I might have used my 
iPad. It really doesn’t matter, however; I have my settings ar-
ranged so that all of my apps are available in both places so now 
I really am device independent. 

Top Apps That I Use Every Day

Here is a screenshot of my iPad Home screen.  The third-party 
apps that are important to me and I use all the time are there, 
of course:

• Noteshelf (note taking with a stylus)

• Readdle Calendars 5 (replaces the stock calendar)

• Evernote 

• SwiftKey Note

• Chrome

• Google

Other Apps on my iDevices
Here are the other apps I rely on regularly.  Most are free; some 
are not.  

• AAA (roadside assistance)

• Amazon

• Amazon Instant Video

• Aviary (photo editing)

• Blackberry Messenger

• Blogpad Pro (for Wordpress)

• CBS Local (for news – audio too!)

• Dropbox

• ESPN SportsCenter

• Facebook

• Flixster (movies)

• Google Authenticator (two factor authentication for LogMeIn)

• Google Drive

• Google Maps

• Groupon

• HopStop (public transportation)

• IFTTT (functional automation)

• Instagram 

• Kayak (travel)

• Kindle

• LinkedIn

• Netflix

• New York Times

• New York Yankees (of course)

• Night Sky 

• OpenTable

• Pages

• Pandora

• PayPal Here (accepting credit cards)

• PDF Expert

• Picstitch

• Printer Pro (print to my desktop printer from my iPhone)

• Scanner Pro (scan with my iPhone)

• SeatGuru (airplane seat advice)

• Skype

• Snapseed (photo editing)

• SplashID (secure passwords)

• The Weather Channel

• Trillian (Google Chat client)

• TripAdvisor

• Waze (GPS)

• WorldMate (travel)

In addition to these apps that can be used no matter where you 
are or what you do, I have several apps that are specific to the 
service providers I use and where I live. For example, I have apps 
for my financial institutions (Banks, Brokerage houses, Credit 
Cards, etc.), my cable provider (so I can watch TV on my iDevic-
es) and parking apps (so I can get discounts when I travel into 
New York City).  

Most of these apps are free. I encourage you to go to the iTunes 
store and read about the ones that look interesting. You might 
find some that will help you and those you don’t like after you’ve 
installed them, you can simply delete.  

Enjoy!

What’s On My iPhone and iPad

SMB

Michael Loewen-
berg is the president 
of MESH Business 
Solutions, Inc., locat-
ed in New City, New 
York.  Michael writes 
a Technical Blog that 
teaches people to be 
more effective with 
their technology tools 
– blogmeshbiz.com  
You can contact him at  
mike@meshbiz.com.

Michael Loewenberg
mike@meshbiz.com
blogmeshbiz.com  
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Mobile productivity, the theme of Issue 25’s reviews doesn’t stop with sig-
natures and analytics it continues with actual productivity. Nothing is more 
frustrating than being on the go realizing that you need to review something 
or edit something that isn’t at your fingertips (its in the office 20 miles behind 
you). There are a number of competitors out there vying for your productivity 
needs and we found one that is quite interesting and cost effective.

In 2001 Mobisystems was founded and claims to be the leading provider of 
mobile productivity and business applications for 0ver 10 years. Their solu-
tions extend the usability of mobile devices across platforms, allowing for en-
hanced desktop-grade productivity regardless of the location.

Their flagship product is the OfficeSuite 8 and it comes in multiple flavors: 
Professional, Premium, Free and AppConnect. They also offer a product called 
FileCommander that dives into file management connected to popular cloud 
storage services. We aren’t going to talk much about that but stick with Offic-
eSuite 8.

OfficeSuite 8 provides many key features and somewhat self-explanatory. You 
can view, edit and create Microsoft Word, Excel and PowerPoint documents. 
You can view PDF files, share documents across Cloud services including 
iCloud and share documents directly via email. Silly side note: it will auto-cor-
rect while typing in 14 languages – wow!  In the document editor it supports 
multiple file formats with easy page navigation including zoom support, page 

finder and dedicated edit/view modes.  The same holds true for the spread-
sheet editor and presentation editor.

OfficeSuite Pro differs from the free version in that it is ad free, you can pass-
word protect your files for enhanced security, spell checking support, filter sup-
port for Excel files and you can export text documents to PDF (that might be 
worth it honestly). 

Pricing ranges throughout the different levels. Free is, well, free. Professional 
is $9.99 and Premium is $19.99. The premium includes conversion from PDF 
to Word, Excel and ePub. It also includes a Microsoft compatibility font pack, 
QuickWrite predictive keyboard, QuickSpell checker, QuickPDF Scanner and 
Priority Support. If you are going to invest in a Microsoft compatibility prod-
uct, I can’t imagine you would look too much further however Microsoft did 

launch their native applications as well. 

In Review
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How often do you walk into your office or any building for that matter, 
while on the phone or surfing the Internet, and lose service? Maybe the 
service simply diminishes or weakens. First you have to understand that 
your mobile device is accepting this data, and sending it for that matter, 
through multiple layers of attenuation. Whether it is concrete walls or 
steel roofs it all effects the quality of signal that you send and receive. The 
higher the frequency, the higher the data rate and the more difficult it is to 
penetrate. The lower the frequency the more it can penetrate. This all being 

said, wireless technology is not perfect, however we have found a compa-
ny that can help solve those difficult environments indoors. Over 80 per-
cent of all mobile voice and data traffic occurs indoors which means that 
network resources are disproportionate requiring the outdoor network to 
assign more resources. These challenges can be reduced, and likely solved 
with SpiderCloud Wireless. If you have LAN access you can take advantage 
of SpiderCloud Wireless.

How does SpiderCloud Wireless work? SpiderCloud Wireless has built the 
world’s first scalable small cell system that actually works for enterpris-
es of any size regardless of building size. Typically this technology in the 
past has worked well in confined areas, but SpiderCloud has taken it to the 
next level. Coverage and capacity is now offered in a 3G and LTE scalable, 
multi-access, small cell system that can cover from 50,000 to 1.5M square 
foot venues including office space and arenas. With the unique self-orga-
nizing and self-optimizing software, design configuration and deployment 
is simplified, RF management is made easier, and it can handle up to 100 
Radio Nodes Powered over Ethernet (PoE). A system can be deployed 
in days.

The Radio Nodes support 16 to 32/64+ simultaneous voice or data chan-
nels with 3G, 4G or dual-band 3G and 4G (or dual-band4G). With the 
dramatic growth in smartphone and tablet use, customer satisfaction is 
a huge priority forcing mobile operators to improve coverage, capacity 
and support. Through a Signals Research Group study it was found that in 
many cases nearly 80 percent of an operators licensed spectrum was being 
underutilized in enterprise environments. Serving a large building with an 
outdoor macro network simply doesn’t cut it anymore, and the expecta-
tions of the consumer prove it. Frustrations with slow data, dropped voice 
calls and limited service force the hand of these providers to come up with 
a better solution – one that SpiderCloud does very well.

“Our team has created a unique and different product and our customers 
and partners have embraced us,” said Michael Gallagher, CEO of Spider-
Cloud Wireless. “We continue to be humbled by the industry reception 
and accolades we are receiving and are thankful for the recognition among 
many worthy and truly innovative companies.”

Current customers include Vodafone UK, Vodafone Netherlands and 
more. With the need for a better solution, customers can expect a quick 
installation and maximization of the licensed spectrum assets indoors. 

When you invest in an in-building solution such as this, you expect your 
employees to have priority over the bandwidth, and SpiderCloud gives 
you just that. With a “white” list, Enterprise IT has the option to deter-
mine who has access to the system and who doesn’t, giving a user mul-
tiple venue credentials allows employees to travel from site to site with 
 instant priority. 

With tremendous funding from the likes of Charles River Ventures, Ma-
trix Partners, Opus Capital and Shasta Ventures they have raised over 
$106M as of April 2012 giving them the resources to create a product 
that serves you, the customer. With quality and service at the forefront 
of this organization, there is really no need to look further than Spi-
derCloud when trying to solve the real problems faced each day in your  
medium-large environment. 

For more information be sure to contact your mobile operator about Spi-
derCloud today. Or, contact SpiderCloud here. 
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CRM Software. Where do I start? If anyone has picked up, turned upside 
down and shaken for hours on end – it is me with CRM software. I have beaten 
this topic up countless times for my own use. I am in sales and I represent 
multiple manufacturers. I have hundreds of customers to keep track of over 
multiple states so it is difficult to know where everyone is, who they are, what 
relationship they have to a customer and more importantly how much busi-
ness they have done. I am not going to go into my personal situation to deep 
but it is a good example of a complex moving target that requires a good CRM 
to keep track of. 

I have reviewed CRM’s in the past and found some really good ones. It’s funny 
because all of them have these amazing strengths but there is always one thing 
I wish it had or did differently that keeps me away. I personally use Base CRM 
to clear the air, but there are some incredible solutions out there that may fit 
your needs even better. 

In 2009, VIPorbit was launched to solve the CRM problems of the world. Built 
specifically around Apple’s platforms (OSX and iOS) and work seamlessly to-
gether. Let’s dive deeper into some of the features that might be important  
to you.

One of the criteria’s that was important to me was a native Mac OSX applica-
tion (I know, Base CRM doesn’t have that). I always wanted the ability to work 
off-line if need be and Vipor CRM does just that. For starters you can import 
existing contacts from Apple’s Address Book, store multiple mailing addresses 
and multiple email addresses. You can customize an unlimited amount of fields 
to track any information you might need and create reports specifically around 
the contacts. Vipor CRM also plays very nicely with Apple’s calendar applica-
tion, which allows you to schedule events around linked individuals, filter cal-

endars and get pop-up reminders for upcoming scheduled activities.

Ah, one of the most important features I looked for was the ability to log. Vi-
por CRM offers the ability to track calls, meetings held and emails sent. This 
is huge, especially for someone newer to a territory and doesn’t know their 
customer base very well. The ability to go back into time and see what conver-
sations were had is live saving at times. “I promised them what?” Oh, and all of 
the above mentioned syncs between iPhone, iPad and Mac. Love it.

Okay, what’s the catch? For me it doesn’t offer the opportunity tracking that 
I need. I want to know what my customers are doing financially. The ability 
to track conversations and meetings is incredible and they use a terminology 
called Orbit to create spheres of influence but I really need to know where my 
deals stand and I wasn’t able to find that important feature. Note that Vipor 
CRM was rebranded and launched on February 3, 2015 so I am sure features 
will continue to grow. The upside is that the software appears to be completely 
free for all platforms. Give it a try, trust that more is coming down the pipe and 
enjoy being ultra-organized with your company.

In Review
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Keep your personal calls and texts separate from your work ones.

Expand to a complete business phone solution and add lines as needed.

Easily bring friends together, or use it as the coolest way to do a conference call at work.

Simple pricing is less than what it might cost to add unlimited texting to your cell phone.  

Unlimited Talk and Text. No Contracts

Fun To Use / Simple Setup / Free Trial

Visit www.zipzap.com/iBusiness  for a free trial. 

No credit card required. 
Copyright ©2015 ZipZap, LLC. All r ights reser ved.

 Finally  - for Life or Work 
your iPad is now a second phone line or a 

complete phone solution.

ZIPZAP – the award winning phone app for your iPad    

http://www.zipzap.com/ibusiness


Case in Point
Rolfson Oil is already realizing the benefits of the 

Brother RuggedJet RJ-4040 with AirPrint. The 
firm’s fleet of trucks delivers a range of fuels 
and drilling fluids on a 24/7 on-demand 
basis to customers engaged in drilling, 
hydraulic fracturing and construction 
operations in North Dakota’s vast Bakken 
Shale. According to Jason Burger, Director 
at Rolfson Oil, they needed to equip drivers 
with rugged mobile printers to use with their 
existing iPad minis. The iPad minis tie into 
Rolfson’s database and business systems 
software network.

“We were 
excited to learn 
there was an 
easy, out-of-

the-box mobile 
printing solution 

for the iPads our 
100 field workers 

were already using. After 
testing the RuggedJet, we 
knew it was the right solution 
- but the speed and ease of 
implementation still surprised 
us. It took only four days to 
deploy the project and so far the 
results have been excellent.”

The company is already seeing 
improved business flows and ROI 
– such as more efficient reporting 
and billing. But more significantly, 
they have a whole new flexibility 
in handling unplanned delivery 
requests and re-directs. As Burger 
points out, “When your routes are 
hundreds of miles a day over vast, 
rugged terrain, this is a big deal.” Today 
Rolfson executives believe the company is 
positioned to serve the region’s dynamic oil and gas 
industry with a new level of speed and efficiency.

retail store associates, direct store 
delivery (DSD) fleets, warehousing 
and distribution managers, and other 
workforces that favor the 4" receipt 
format, can use their iPhone, 
iPad, and iPod touch devices to 
print receipts, labels and other 
documents quickly and easily, 
right out of the box, directly to 
the RuggedJet RJ-4040 mobile 
printer.

The enhancement to the 
RuggedJet™ 4 mobile printers 
helps provide the enterprise 
with device flexibility and 
a way to future-proof their 
technology investments. 
IT specialists will realize 
efficiencies as they should not 
have to spend time programming 
the printers or dealing with special 
installation and set-up requirements. 
And app developers won’t have to learn a new 
printer language or develop around a printer as 
they can utilize the latest printer APIs available in 
iOS and a printer compatible with the application.

Changing the Mobile Landscape
Until now, Apple AirPrint technology has been 
available only in stationary home and office 
printers, with no presence in the mobile print 
marketplace. At the Apple Worldwide Developer 
Conference in June 2014 the AirPrint presentation 
covered features and benefits, new AirPrint 
enabled products, details on integrating the latest 
API updates, and a slide illustrating a mobile 
application - in this case a retail app - printing to 
a Brother RuggedJet 4040 mobile printer. 

AirPrint technology allows users to print directly 
from their iOS device to the printer without the 
need to download or install drivers. AirPrint 
connectivity and printing support is built into the 
printer’s firmware and the iOS device’s operating 
system making it easy to connect and ready to 
print out of the box.

Brother RuggedJet™ 4  
Wi-Fi Mobile Printers  
Now Support Apple AirPrint™ 
Brother Mobile Solutions, Inc., a wholly-owned 
subsidiary of Brother International Corporation, 
recently announced that its RuggedJet™ 4 mobile 
printers now support Apple AirPrint wireless 
technology, enabling on-the-go printing from 
iPhone, iPad, and iPod touch, without the need 
to download special printer drivers or interfaces. 
The RJ-4040 with Wi-Fi is the first 4" format 
mobile receipt and label printer in 
the mobile print marketplace to 
feature AirPrint compatibility.

Mobile Enterprises and  
App Developers Benefit
Raul G. Palacios, Senior Product 
Manager at Brother Mobile 
Solutions, notes: “This is a 
groundbreaking advancement 
for the mobile printing market 
and a much-anticipated 
solution for mobile 
enterprises. We released 
the product 6 weeks ago, 
and developers of field 
mobility software and 
end users in the field 
are already validating 
key benefits; simplicity, 
improved workflow 
productivity, streamlined 
deployment and little to no 
development work.”

The solution from Brother will have the most 
immediate impact in industries where field 
workers are currently equipped with iPhone and 
iPad devices – followed by mobile enterprises 
considering future investment in iOS® devices for 
their field workforces. Transportation and logistics 
drivers, distributors, public safety officers and 
inspectors in government agencies, construction 
workers, commercial field services technicians, 

About Brother RuggedJet Thermal Printers
Brother mobile thermal printers have long been a choice for 
businesses that rely on a mobile workforce. The RuggedJet printer’s 
combination of rugged construction, reliability, compact size and 
ease of operation make it ideal for route-based and over-the-road 
drivers who need to produce clear, legible delivery receipts, orders 
and other documents, day in and day out, in all kinds of weather 

conditions. Because they are thermal, they don’t use ink cartridges 
or ribbon rolls making it even simpler to use and maintain.

All new RuggedJet™ RJ-4040 with Wi-Fi printers now include 
AirPrint. And, since the technology is backward compatible, users 
with existing RuggedJet 4040 Wi-Fi printers can simply download 
and load the free firmware from the Brother website.
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Case in Point
Rolfson Oil is already realizing the benefits of the 

Brother RuggedJet RJ-4040 with AirPrint. The 
firm’s fleet of trucks delivers a range of fuels 
and drilling fluids on a 24/7 on-demand 
basis to customers engaged in drilling, 
hydraulic fracturing and construction 
operations in North Dakota’s vast Bakken 
Shale. According to Jason Burger, Director 
at Rolfson Oil, they needed to equip drivers 
with rugged mobile printers to use with their 
existing iPad minis. The iPad minis tie into 
Rolfson’s database and business systems 
software network.

“We were 
excited to learn 
there was an 
easy, out-of-

the-box mobile 
printing solution 

for the iPads our 
100 field workers 

were already using. After 
testing the RuggedJet, we 
knew it was the right solution 
- but the speed and ease of 
implementation still surprised 
us. It took only four days to 
deploy the project and so far the 
results have been excellent.”

The company is already seeing 
improved business flows and ROI 
– such as more efficient reporting 
and billing. But more significantly, 
they have a whole new flexibility 
in handling unplanned delivery 
requests and re-directs. As Burger 
points out, “When your routes are 
hundreds of miles a day over vast, 
rugged terrain, this is a big deal.” Today 
Rolfson executives believe the company is 
positioned to serve the region’s dynamic oil and gas 
industry with a new level of speed and efficiency.

retail store associates, direct store 
delivery (DSD) fleets, warehousing 
and distribution managers, and other 
workforces that favor the 4" receipt 
format, can use their iPhone, 
iPad, and iPod touch devices to 
print receipts, labels and other 
documents quickly and easily, 
right out of the box, directly to 
the RuggedJet RJ-4040 mobile 
printer.

The enhancement to the 
RuggedJet™ 4 mobile printers 
helps provide the enterprise 
with device flexibility and 
a way to future-proof their 
technology investments. 
IT specialists will realize 
efficiencies as they should not 
have to spend time programming 
the printers or dealing with special 
installation and set-up requirements. 
And app developers won’t have to learn a new 
printer language or develop around a printer as 
they can utilize the latest printer APIs available in 
iOS and a printer compatible with the application.

Changing the Mobile Landscape
Until now, Apple AirPrint technology has been 
available only in stationary home and office 
printers, with no presence in the mobile print 
marketplace. At the Apple Worldwide Developer 
Conference in June 2014 the AirPrint presentation 
covered features and benefits, new AirPrint 
enabled products, details on integrating the latest 
API updates, and a slide illustrating a mobile 
application - in this case a retail app - printing to 
a Brother RuggedJet 4040 mobile printer. 

AirPrint technology allows users to print directly 
from their iOS device to the printer without the 
need to download or install drivers. AirPrint 
connectivity and printing support is built into the 
printer’s firmware and the iOS device’s operating 
system making it easy to connect and ready to 
print out of the box.

Brother RuggedJet™ 4  
Wi-Fi Mobile Printers  
Now Support Apple AirPrint™ 
Brother Mobile Solutions, Inc., a wholly-owned 
subsidiary of Brother International Corporation, 
recently announced that its RuggedJet™ 4 mobile 
printers now support Apple AirPrint wireless 
technology, enabling on-the-go printing from 
iPhone, iPad, and iPod touch, without the need 
to download special printer drivers or interfaces. 
The RJ-4040 with Wi-Fi is the first 4" format 
mobile receipt and label printer in 
the mobile print marketplace to 
feature AirPrint compatibility.

Mobile Enterprises and  
App Developers Benefit
Raul G. Palacios, Senior Product 
Manager at Brother Mobile 
Solutions, notes: “This is a 
groundbreaking advancement 
for the mobile printing market 
and a much-anticipated 
solution for mobile 
enterprises. We released 
the product 6 weeks ago, 
and developers of field 
mobility software and 
end users in the field 
are already validating 
key benefits; simplicity, 
improved workflow 
productivity, streamlined 
deployment and little to no 
development work.”

The solution from Brother will have the most 
immediate impact in industries where field 
workers are currently equipped with iPhone and 
iPad devices – followed by mobile enterprises 
considering future investment in iOS® devices for 
their field workforces. Transportation and logistics 
drivers, distributors, public safety officers and 
inspectors in government agencies, construction 
workers, commercial field services technicians, 

About Brother RuggedJet Thermal Printers
Brother mobile thermal printers have long been a choice for 
businesses that rely on a mobile workforce. The RuggedJet printer’s 
combination of rugged construction, reliability, compact size and 
ease of operation make it ideal for route-based and over-the-road 
drivers who need to produce clear, legible delivery receipts, orders 
and other documents, day in and day out, in all kinds of weather 

conditions. Because they are thermal, they don’t use ink cartridges 
or ribbon rolls making it even simpler to use and maintain.

All new RuggedJet™ RJ-4040 with Wi-Fi printers now include 
AirPrint. And, since the technology is backward compatible, users 
with existing RuggedJet 4040 Wi-Fi printers can simply download 
and load the free firmware from the Brother website. 33



Simplicity – Accounting – What?
I haven’t met a business owner that gets excited about accounting. No 
one looks forward to entering expenses, scheduling payroll or balancing 
your books. The time that it takes, the questions you have to ask yourself 
throughout the process and the amount of money these software compa-
nies want seems unbearable at times. Because you do not see a direct cor-
relation to your bank account and your accounting software the necessary 
evilness of it sometimes doesn’t register. As a business owner myself, I let 
the receipts pile up until I literally can’t think of something to do (usually 
because I have too much to do) and then I will pound out my receipt entry 
in a quick 30 minute period. Time is something none of us want to sacrifice 
so it invaluable to have an accounting software solution that works for you 
and respects your wallet.

In 2003, after making a fatal accounting mistake, FreshBooks was born. 

“There had to be a better way to bill clients”.  FreshBooks provides you an 
easy to use interface that works across multiple platforms including native 
iOS and Android.

Each component of FreshBooks was designed for speed and ease of use. 
For example, creating a new expense can be as easy as snapping a picture of 
a receipt where you can quickly log the expense with your phone. Or may-
be you would like to automatically import the expenses from your bank. 
They can do that too. Tracking expenses by any metric is easy and assigning 
them to specific clients works just as easy.

Snapping A Photo Of A Receipt
One of the biggest challenges lies in tracking your time. There are stop-
watches and client billing apps galore on the internet and app stores. How-
ever, right inside of FreshBooks mobile app is the ability to track every sin-
gle billable second. Hey, sometimes different projects that you are working 
on require different rates, FreshBooks can easily handle it. Hourly or flat 
rate – you can choose how you make your money. You work on a team, let 
everyone keep track of the project and the hours they invest so you can 

collectively see what you have committed. FreshBooks makes it super easy 
to keep track of your time and why would you want a separate tool, when it 
is right inside your accounting software.

Time Tracking On Mobile
Invoices are a breeze to send with FreshBooks. Whether it is from the web-
based software or right from your mobile device, you can quickly look up 
a customer, bill them and away you go. Want to know when they opened 
the invoice and looked at it, FreshBooks offers their built-in “private in-
vestigator” so you can get paid quickly. If you need to accept credit cards, 
FreshBooks can handle an online payment with plastic anytime, anywhere. 
Built-in is also late payment reminders for those clients that seem a little 
slow to pay at times and when you need to bill someone in Rubies, Fresh-
Books handles multi-currency as well.

Creating Invoices
Pricing, where does this stack up? I am a single user of account software 
and I manage two companies’ books. I received my bill last Sunday of 
$15.00 for both companies. FreshBooks bases their pricing of how many 
clients you plan to manage. Starting with 5 clients (they better be big ones) 
it costs $9.95 per month. The packages top out at $39.95 for pretty much 
anything.

All in all, I think a small business would truly benefit from a solution like 
FreshBooks. There is plenty of competition out there but this is one that I 
would certainly put up there. Ease of use means a lot to me.
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I am decidedly in favor of using Contact Management and 
Customer Relationship Management solutions and have a 
determined view of the kind of data to populate them with.  
However, the question should be asked of any user of these 
kinds of solutions, “Do they really, and I mean really, create 
and sustain genuine connections with those I deal with in my 
various networks?” To those of you who might have readily 
said they have, let me then ask these follow-up questions:  
Could they be even more effective? If so, what would it take 
to achieve even greater success?

The “Traditional” View
Collecting and storing facts about the people in my networks 
are what Relationship Management (RM) tools are designed 
to do. Creating a profile for an individual is thus an aggrega-
tion of information, collected over time and enhanced with 
every new piece of information. This is the baseline of “get-
ting to know” those you deal with better. Knowing that you 
like a particular sports team can certainly help to “personal-
ize” your efforts at establishing a relationship, for example. 
That is much better than just knowing their title and other 
exclusively business-related information, but it is a far cry 
from reaching the full potential of that “relationship.” Mean-
ingful relationships are about about much more than data 
collection. The value of collecting data exists truly as a foun-
dation and a place from which to grow.

It’s Not About Just Relationships - It’s 
About Connections
Real meaningful and sustainable relationships are the result 
of a “connection” that occurred between two people and is 
just as important to achieve in business as it is in your per-
sonal life. That’s not to say that business connections become 
lifelong personal friends—it’s not to say they couldn’t either, 
though. When you think of those people with whom you feel 
connected, chances are they are in your personal network. 
Yet think of the value of those connections and what they 
mean. What did it take to initiate and sustain that connec-
tion?

It most likely required something rarely mentioned with 
regards to how best to optimize RM solutions and achieve 
the kind of relationships that they are supposedly intended 
to help you achieve. While is rarely mentioned, it’s crucial 
to bridging the gap between relationships and true connec-
tions. Stopping short leaves an opening for competitors to 
fill as well and thus further handicaps further progress in 
your pursuits with those in your business networks. What 
are these other pieces of information left un-entered in your 
RM profiles that could be the catalyst of opening up the full 
potential of those elusive “connections”?

The Missing Link
The thing, that thing, that it takes to establish a real con-
nection with people of any kind is vulnerability—yours.  The 
business relationships that you stand to have the strongest 
bonds with are those that go beyond the “data collection” 
type of information to exchanges in which you have shared 
something authentic (read vulnerable) about yourself with 
them. Scientific studies bear this out. As counterintuitive as 
it may seem, when you share something about yourself with 
them, something beyond the apparent reason you are devel-

oping the relationship for strict business purposes, you have 
allowed your weakness to be your strength. In my own expe-
rience, when I have had the chance to share some private side 
of myself, I simply include that in the contact’s profile (in my 
case, in Vipor CRM) with a simple tag of “PS,” which signifies 
that I have personally shared something about myself with 
this person. 

Sharing an authentic and humble revelation about yourself 
with others is an extremely powerful and seldom-used tech-
nique to establish a genuine connection with people. For ex-
ample, I have created tight connections with business people 
simply by sharing a personally authentic story about myself 
and more often than not, we both get a laugh out of it. It 
can be something as silly as having spilled coffee on my shirt 
while driving to an appointment with someone. We end up 
laughing at my expense, but it helps create that all-import-
ant and elusive “emotional” connection. 

Those types of simple gestures more often than not lead to 
an unfolding level of shared information on a more personal 
level. Those vulnerabilities can help you to achieve success at 
a greater rate than simply gathering facts and numbers. 

Relationships + Connection = Greater Success

http://www.ibusinessexpo.com
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Data and analytics, we can’t hide from them. In fact, we need them – 
more so now than we ever have. Companies and competition use data and 
analytics to score huge business in a world that is moving faster than we 
have ever seen. IBM partnered with Apple in 2014 to create applications 
that would target the largest enterprises in the world. MobileFirst for iOS 
is an incredible example of IBM’s incredible capabilities. We all know the 
power of IBM and what they have done for the world of technology – now 
you can harness that power for your organization in a mobile easy to use 
platform.

The idea behind MobileFirst is to interact, learn, connect and perform. 
Simple. They have created essential industry specific applications for the 
new way to work – mobile.

Designed so enterprises can be more nimble, IBM MobileFirst allows pro-
fessionals to put more insights and efficiencies into their work right from 
their iPhone or iPad using real-time information that is integrated into 

their back office systems. Industry wide challenges are what they attack 
first with this software delivering an experience that you are familiar with 
– your iOS device.

IBM has created solutions that allow you to deploy integrated apps seam-
lessly and securely. Their software services platform includes several essen-
tial functions such as security, data and antalytics integration, workflow 
control and end-to-end device management. 

Pricing varies depending on the application you are working within. It is 
well worth your investment to contact IBM directly using this link.

In Review
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Blueprint Capital streamlines lending for residential builders using FileMaker 
Platform for iOS solution integrated across iPad, Mac and the Web

Seattle residential construction lender uses custom iOS solution creat-
ed with FileMaker software to keep money flowing and building projects 
on schedule

Integrated mobile solution saves time and hundreds of thousands  
of dollars

Blueprint Capital is the leading residential construction lender in Seat-
tle, Washington, providing loans and development services to builders of 
small-scale urban projects. Using a unique, cooperative business model, 
Blueprint pools the resources of local builders, suppliers and community 
stakeholders to make it easier for builders to meet housing demand.

With so many aspects of the construction business occurring in the field, 
Blueprint needed an efficient way to track the progress of projects and fa-
cilitate inspections to keep money moving, information synchronized and 
projects on schedule. To do this, the lender created “Blueprint Connect,” a 
paperless loan administration and project management solution leverag-
ing the FileMaker Platform for iOS. 

By equipping inspectors and managers with iPads running on the File-
Maker Platform, including the FileMaker Go app, project details are easily 
accessible in the field. For example, inspectors have a custom FileMaker 
mobile solution that enables them to pinpoint a project’s location and get 
a detailed cost breakdown for every phase of a building project, such as 
foundation, framing, plumbing, electrical, drywall and so on. The inspec-
tor can enter the percentage of work complete, add a photo and transmit 
the information back to the central FileMaker Pro application using the 
GoZync plug-in from developer SeedCode. By integrating with the general 
ledger, the FileMaker Pro application then calculates how much of its loan 
the construction company has available to draw upon for that project.

Similarly, managers use their custom FileMaker mobile solution for the 
iPad to get an instant snapshot of loans in Blueprint’s portfolio along with 
the status of building projects associated with each loan. They can see the 
progress of projects based on data uploaded by the inspector, track homes 
recently put on the market, map them to sold properties and generate pric-

ing for new building project just coming into the pipeline. 

In the past, field staff would have carried around huge accordion files filled 
with paper, but now with the custom mobile solutions for iOS created us-
ing the FileMaker Platform everything they need is at their fingertips on 
a lightweight iPad.

Seamless solution from field to office
With construction details from the field flowing into the central FileMaker 
Pro application from FileMaker Go for iPad to GoZync, Blueprint Capital 
has a seamless solution for tracking building projects and managing loans. 
Gone are the days of manually creating documents and spreadsheets, tack-
ing on inspection reports, searching for plans to send to the appraiser, 
pulling in loan documents and doing this 100 times over for every project. 
Today, the FileMaker solution streamlines the entire process, from loan 
origination on the office Mac and field inspection reports on iPads to fin-
ished homes marketed on the web.

Mark Knoll, co-founder and CEO of Blueprint Capital, says, “The FileMaker 
solution has helped us eliminate a lot of duplicate effort, save time and 
ensure that everyone is on the same page.”

For example, Knoll points out that appraisers use the same escrow title 
companies. Instead of creating an all-new escrow, the FileMaker Platform 
lets them bring in the default company information and simply change the 
loan number.

For new loans, all the contact information, origination documents, ap-
praisals, audits and loan conditions are managed in FileMaker. Any chang-
es made in one place are automatically reflected everywhere else. The File-
Maker solution then combines everything into a single PDF document to 
create a complete closing package for the loan. 

“Without this FileMaker solution, we would never be able to handle 150 
projects per year and a $70 million loan portfolio with our small staff,” 
Knoll states. “Because of the automation, we’ve avoided the need to hire 
two more people, saving at least $150,000, which allows us to put more 
into enhancing the value of our enterprise to builders and community 
stakeholders.”

Blueprint Capital

Business App Client Success Story:
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When I first started out in mobile in 2009—as a founder of 
Apperian in Boston—our initial mission was to build “trans-
formative” consumer iPhone apps that focused heavily on 
design and user experience. Though we eventually built en-
terprise app prototypes for Novartis, Amtrak, and others, the 
mobile Enterprise market wasn’t yet even an afterthought as 
security and device management issues associated with early 
iPhone models made this seem an impossibility for the time 
being (along with the fact Apple products in general weren’t 
too commonplace in the enterprise—at least not beyond the 
design department). 

A year later, our new board declared the app-services model 
too labor intensive to be profitable and insisted we put to-
gether a product. After wracking our brains, we decided that 
rather than wait for the iPhone to penetrate the Enterprise 
market—which seemed all but inevitable—we would do 
our best to help make that happen. We wanted to construct 
a product that would work for any company, no matter the 
vertical; one that would offer much more than just the stan-
dard email and calendaring functionality. What began as a 
tool for Novartis quickly became EASE—an Enterprise “App 
Store” that would enable companies to develop and distrib-
ute their own apps internally, provide training, bug report-
ing, and more. 

Five years later, look how much has changed! Since launch-
ing Apperian, I’ve helped develop countless Enterprise apps: 
everything from sales tools and inventory managers to com-
pany maps and onboard flight attendant tools. Today the 
mobile Enterprise market is as rich an arena as I had always 
imagined it would be. Consider: given the insanely huge 
number of consumer apps available, I assert that the bulk 
of the average consumer’s needs have already been met. Fu-
ture advances will likely come in a) the way we interact with 
our devices (interface improvements, increased predictivity, 
voice input) and b) when accompanying new technologies 
(NFC and Apple Pay, more granular location-awareness, pair-
ing with 3rd party devices to monitor bodily functions and 
improve our health). Otherwise, it’s gotten to the point that 
all our needs have long since been met. 

Further, apps aren’t websites. A promotional app is nearly 
impossible to pull-off. Sure, you’ll check out the latest War-
ner Bros. movie website. But nobody wants to download a 
promotional app for every new movie title, which is why the 
ones in the App Store are all games. One that stands out, 
Harry Potter and the Half-Blood Prince, is categorized as an 
“Entertainment” app and suffers from poor reviews as a re-
sult: “Boring,” “…not a lot to do,” “…just a bunch of trailers,” 
“…a waste of time.” People simply expect much more from an 
app than they do a website, having gone through the enor-
mous trouble of navigating the app store and downloading 
the thing. Namely, they expect functionality.

Consumers have grown tired of kitschy apps like this one, 
where a main feature is to insert a picture of yourself into a 
custom wanted poster. This is simply old hat. Back in 2009, 
rapper/actor Ludacris wanted to promote his Release Thera-
py album with an app that let you break shit by yelling into 
the microphone. The louder you yelled, the more shit got 
broke. Even back then, the idea was—shall we say—ludi-

crous. The app was fun for about ten seconds, after which the 
user was overcome with a desire to delete it from his phone, 
along with any Ludacris mp3s that may also reside there. As 
a result, it never got built.

But unlike consumers, who basically all share the same needs 
(whether we’re willing to admit it or not), each company has 
its own unique set of problems, its own issues to solve, its 
own paper-based, age-old processes to streamline. As a re-
sult, the number of custom apps that can build to solve these 
problems is virtually limitless.

According to Adam Seligman, vice president of Developer 
Relations at Salesforce, “The economic wave has crested on 
consumer apps...But apps for employees and B2B partners 
are a huge opportunity.” 

Today, there is no shortage of enterprise demand for mobile 
apps. And while development companies can build frame-
work libraries to accommodate certain user-patterns that 
tend to appear over and over (sales, inventory, and customer 
management tools for example), every job is different. Each 
client has their own specific need, their own problems to 
solve, their own archaic processes to streamline and bring up 
to date. The playing field is boundless. Every company can 
benefit from the digitization and mobilization of their pro-
cesses, in the long run saving significant amounts of mon-
ey by eliminating paperwork and getting everything on the 
phone. For the Enterprise, the real financial reward comes 
not from app (or in-app) sales, nor from in-app advertising, 
nor from being used as a marketing-tool. Rather, mobile de-
vices are finally being recognized for their greatest value, as 
a legitimate business tool, one that provides real value in the 
form of dramatically increased efficiency and productivity.

Further, the technological playing field itself has been lev-
eled. “The new normal for business is small agile teams 
building the thing they need fast, not waiting for IT, for big 
transactional systems to catch up or for commercial software 
vendors,” continues Seligman, “Small teams of business ex-
perts, developers and designers cranking out a mobile app 
fast that solves a customer need – that’s the new normal, the 
new basis of competition.” Propelics (www.propelics.com), 
my current employer, is just such a team. Each year, the tools 
for creating enterprise applications get faster and easier to 
use. Propelics expertly makes use of the very latest tools, 
continuously updating our methods to pull off what no oth-
er company can. In short, we can identify our client’s needs, 
analyze their priorities, and design and build a working pro-
totype to meet those needs in a mere two weeks.

We should all be thankful that the era of gimmicky apps is 
over and that mobile technology has evolved enough that we 
can finally all get on to the serious business of using these 
magical, addictive devices to solve real business problems in 
ways never before imagined. 

Enterprise Mobile Finally Has Its Day
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My preferences for business apps have not changed much 
over the years I have been using my iPad for business.  The 
apps I rely on daily to keep me connected and productive 
have only gotten better.  There are many new ones; these are 
my favorites.  

iWORK (Pages, Numbers, Keynote):  Apple’s iWorks 
suite remains a productivity workhorse, the mobile version 
of Apple’s desktop office suite.  Once Apple made “Open In” 
and printing to AirPrinters possible, the suite of apps really 
began so shine. Apple improved the interface and provided 
additional creation and editing tools which have made the 
iWork an easy to use full featured office suite which remains 
among the best available and creates beautiful documents.. 
iWork was the first app to move the iPad from a consump-
tion device to a productivity device and was the beginning of 
the iPad’s usefulness for business.

Stratospherix FileBrowser:  FileBrowser, with assistance 
from an IT administrator, provides access to network shared 
drives, which makes documents stored in corporate clouds 
available to authorized users without elaborate planning to 
facilitate work on the go.   Corporate security varies among 
industries—some allow and even use iCloud storage, others, 
like mine, do not.  For those which allow iCloud storage, doc-
uments can be easily transferred between an app like iWork 
and back to FileBrowser using “Open In”.  FileBrowser comes 
in three versions:  FileBrowser, FileBrowser for Business and 
FileBrowser with Symantec.  The latter two allow direct con-
trol by systems administrators, the version with Symantec 
provides enhanced security.  

Simple Genius (SG) Project Apps: SG Project Pro has be-
come my go-to for detailed project planning and generation 
of Gantt-Pert charts and other valuable output options.  SG 
Project is fully compatible with MS Project and charts can be 
“printed” to PDF for rapid distribution.  I’ve been using SG 
Project for years and it has worked perfectly allowing me to 
manage my projects,  document and distribute documents 
on the go.  SG Project is available in three versions, two of 
which are suites of project management apps that allow ev-
erything  multipage Gantt-Pert and other charts, single page 
views of an entire project or project outlining and planning.  
Even with the in-app purchase of the various modules, it is 
still a great value for MS Project users who work away from 
their primary workstations.

Microsoft Office for iPad:  This is as close to the full ver-
sion of desktop MS Office that Microsoft seems to be willing 
to come.  Overall this is an excellent app which includes mo-
bile versions of Word, Excel and Powerpoint.  Since launch 
Microsoft added direct print and print to PDF capabilities.  
Full editing is now available at no cost.  The app continues to 
lack file management and the ability to open documents in 
other apps.  Compatibility with iWorks is greatly improved.  
One of the strongest features for business users in high se-
curity environments is local iPad storage.  Transferring doc-
uments to a network shared drive using, say, FileBrowser, 
can be cumbersome but worth the effort for die-hard Office 
users who can’t use iCloud storage.

Readdle Printer Pro:    Printer Pro  converts documents 

and Web pages to PDF, allows hard-copy printing through 
wireless connection directly between a printer and the iPad, 
wireless connection to a desktop PC app.  The app can also 
print Web pages to PDF in iOS 8 using the Print to PDF ca-
pability in Safari; the PDF is sent to Printer Pro.  There are 
many fine apps with similar capabilities but what sets Print-
er Pro apart is that it most easily and consistently converts 
Web pages to PDF.  Other apps which claim to don’t convert 
Web pages as seamlessly or consistently well as Printer Pro.  
The downside for converting sensitive documents is that 
Printer Pro doesn’t allow local iPad document storage as can 
be done with Goodreader and Save2PDF. 

GoodReader:  GoodReader is one of the most powerful 
file viewers available for a variety of formats including PDF, 
Word, Excel, PowerPoint and Text documents, with great fea-
tures like rotate, highlight and comment among others.  It 
is not a PDF converter although it has many features found 
on some of the more advanced PDF converters for iPad.  Go-
odReader is one of the few PDF apps that allows local iPad 
storage which maintains security for users who cannot use 
iCloud for business.  The newer versions of GoodReader 
have advanced capabilities which allow dissembling of doc-
uments, moving, adding and removing pages.  Documents 
can even be merged. Even if iCloud can’t be used for business 
documents, GoodReader’s iCloud may be used for general 
reference materials which can otherwise consume a lot of 
space on the iPad drive depending on corporate security.  Go-
odReader has a number of file transfer options including to 
and from most of the popular servers and clouds, “Open In” 
for transfer between apps.  Documents can also be emailed 
and printed to AirPrinters directly from the app.  Web pages 
can be downloaded and saved in HTML format but they can-
not be converted to PDF.

My Favorite Business Apps
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